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About this study: TalkToChange and InSites
Consulting launch the ‘Ultimate Twitter Study’

TalkToChange and InSites Consulting launched the Ultimate Twitter Study. The aim of this study is
to map the profile, use and motivation of Twitter users. Participants are able to register on
www.ulimatetwitterstudy.com and receive a question via Twitter every day. The responses can be
followed live on the site. The first results show that Twitter = knowledge, up-to-date, quick, short,
open, user-friendly and personal branding. The study will be wrapped up towards the end of June.

TalkToChange and InSites Consulting launch ‘Ultimate Twitter Study’

A lot of studies focus on the demographic data relating to social media users, but few studies focus
on the use of Twitter. The aim of this study is to map, for the first time, the profile, use and
motivation of Twitterers. The study comprises a qualitative and quantitative part. In the qualitative
part the use, motivations and motives of twitterers are studied. The second phase comprises a
guantitative part which builds on the qualitative part, in which the demographic data of twitterers
and their followers are studied. There is also a strong focus on frequency of usage, reasons of
usage (private v. professional) and mobile usage.

The study started on 5 May. The qualitative part runs to the end of May, and the study will be
wrapped up towards the end of June.

Tom De Ruyck (Senior ForwaR&D Lab Consultant): “There is a lot of buzz surrounding Twitter:
Obama used the medium in his election campaign, celebrities such as Oprah create accounts and
start sending tweets around the world and brands try to use the tool to enter into a dialogue with
their consumers. A hype in other words, but few people really know how to handle the medium and
what users are looking for in terms of content. We shouldn't forget that in spite of everything, Twitter
is still a niche application when you compare it to Facebook for instance. On the other hand we all
know how quickly this can change. And that is why we are conducting this big Twitter study now.”

Who is taking part and what do participants need to do?

Anyone is able to take part in the study by following the different steps on
www.ultimatetwitterstudy.com. Every working day a new question is launched via a tweet with a
hash tag: #TwitterStudyQ (question number).

The answers can be viewed live on the website. The day after the question people tweet, and
feedback is posted with the first analysis results based on the collected tweets!

Examples of Tweets in the study
“Twitter = my sappy little brain in 140 characters or less”

“Twitter = a giant, world-wide refrigerator that anyone can read, covered in 140-
character magnet-notes about nearly anything”

“Twitter = a way of quickly tapping into new trends and relevant news, before the
blogosphere starts publishing it”

“Twitter = my virtual water cooler: interaction with professional colleagues, helpful
advice with links, news & gossip”
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What words do you spontaneously associate with
'TWITTER'?

hash: #TwitterStudyQ1

#TwitterStudyQl: What words do you spontaneously associate with 'TWITTER'?
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What did we learn from this first exercise? 'What are you doing?' — the
question Twitter is asking us all the time - is actually a wrong one. 'What do
you want to share?' would actually be much better!

If we would have to summarize the main associations from our community
with 'Twitter' it would be: 'A social network of friends and/or business
contacts where you can share and discover interesting, exciting,
inspiring or funny news/links in a very fast way'.

It is about being in the know and staying up-to-date, not about status updates!

Last but not least we notice some 'confusion' on how twitter should, may or
can be used... Taking this away will be the ultimate goal of this project!
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Can you describe what Twitter means to you in one
Tweet?

hash: #TwitterStudyQ2

The ease of setting-up an account and using the platform itself, the worldwide
reach without any boundaries, the fact that it is a tool for people to speak-up
their minds easily and at high speed as well as the fact that it is still growing in
popularity all seem to be key driving factors behind the rise of Twitter.

Twitter is like a huge depository of information and various thoughts which is
continually filled. It is a radar to keep up-to-date about a specific topic, to
know what happens right NOW. It is also seen as a collective brain and an
archive of what has been on our minds or in the news in the past, both in
general or about a specific topic.

All users seem to understand that it is about both 'giving' and 'taking’, that it is
'discovering' but also 'sharing'. Twitter has become the new Digg and the new
Delicio.us at the same time. Some even call it 'an interactive RSS feed', fed by
a worldwide community with a broad range of interests.

Users appreciate that updates may - or even have to - be short and that
thoughts, news and information are shared very fast. It seems that Twitter has
taken over the position blogging used to take when it comes to amateur
publishing! Blogs are more and more the playing field of professional online
journalists, while Twitter is the real longtail for online content... Blogs are
moving towards the 'Head' of the tail, supported in terms of trafic generation
by links shared on Twitter.

Users indicate that the Twitter-platform is the place to be if you want to know
everything about the here and now.

Twitter = headlines, blogs = background information!

"Tweeps' (as people on Twitter are called by the community itself) share their
tweets with people they know and those who are like-minded. But, no one
cares about the lurkers at all! The openeness and transparancy of the
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conversation (also through search) is what Twitter makes such a great tool,
they say.

Twitter is the ultimate '(personal) branding' channel, both from a professional
(what do you know, what clients or conferences are you visiting, which books
are you reading, ...) as from a private (the parties you are on, the music you
listen too, the interesting/funny/intelligent thoughts you have, ...) point of
view.

Some trendwatchers mention Twitter as THE tool of what they call the
'statussphere'. We may speak of a STATUSsphere indeed, but here 'status’
refers more to showing-off, not necessarily sharing what you are doing at a
certain moment in time! Twitter has become our very own and personal
communication channel.

'Broadcast Yourself' should be an ideal tagline for the tool, but that one is
already taken, no? :-)
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Question

What are the 3 main reasons you started using
twitter?

hash: #TwitterStudyQ3

The main reasons to start twittering are:

- Out of curiosity: to understand what the buzz is about, to get the
concept of the medium, to experience how it could be useful to enrich
your personal and professional life.

- Being on top of the news in general and for specific topics or interests.

- Peer pressure/recommendation, not being the one who is not into
the hype.

- Networking with friends and professional contacts, staying connected
all the time.

- Differentiate yourself from colleagues and friends: 'T am on it, they
aren't yet!'.

Create a Free Twitter Account

Usemame: |

Password
Emad Adcvess

Humanness

| <
| U C
| o In:c.-cm |

L

D | want the inside sCoop—pleases send me emal updates!

0 ON 130D Delow, you confiern that you 819 Over 13 years o
accept e Terms of Serdce

| I accept Create my accoust |

© InSites Consulting

// taking research forward



Question

What makes Twitter unique compared to
Facebook?

hash: #TwitterStudyQ4

If you search on the internet to take a look at the opinions that are there
around the battle in terms of attention, users and usefulness between 'Twitter'
& 'Facebook' you get 121.000.000 hits on Google.

It seems to be a HOT topic! :-)

Cwikt facebook
Simple tool to use More complex to use
Easy to start with Learning curve is needed
Saving time (being up-to-date fast) Wasting time (it's keeping you from your
work)
Public Rather private
Loose contacts Near contacts
Business contacts Old & new 'friends'
Only conversations Explosion of different kind of things
Effective herds who produce relevant Not always that relevant
info A lot of 'trash’
Focused and to the point Nice to knows/sees from friends
Topic experts
Conversation based Relationship based
About shared interests About a shared history

1

Tweet: 'Facebook is for people you know, twitter is for people with the same interests

Some tweeps refer to the fact that it is very easy for Facebook to copy-paste the
Twitter model:

Tweet: 'Not that much difference, as soon as Facebook brings in hash tags and direct
replies into its status update feature'

Although, we believe that LinkedIn copying the Twitter model is more like a

treat to the guys at Twitter if you look at the platform’s profile pointed out
above!

© InSites Consulting

// taking research forward



LLLLLLLLLL

Can you complete this tweet’> 'The 3 negative
elements of Twitter are..

hash: #TwitterStudyQ5

When it comes to negative things about Twitter as a platform/tool, our
community comes up with the following (#TwitterStudyQ5):
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Information overload ('overload' & 'noise') and spam followers seem to be
the biggest issues!

A lot of users mention that the web interface of Twitter not really offers
what they are actually looking for. It lacks in-depth search and tracking
options, detailed profile searches and profiling options, it is not easy to follow-
up and manage @-replies, searching for friends that are also using the
platform does not work out well,... This is the main reason why a lot of people
are using interfaces like TweetDeck to make their life in the Twitterspehere a
bit more easy... to be able to make use of the value of Twitter as a tool at all.

Next to that, the instability of the Twitter API and the fact that Twitter can
be somewhat addictive are mentioned in quite some tweets.
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Question

What types of people are using twitter you think?
What kind of characters?

hash: #TwitterStudyQ6

Who uses Twitter according to the community itself (#TwitterStudyQ6)?

- Journalists and bloggers to know what to write about, to know what is
HOT;

- Professionals to be in the know all the time and to promote their
personal brand;

- Celebrities, because other celebrities are doing it too and it’s a hype!?

If we go over the tweets of Q5, we may conclude that Twitter is still perceived
as a niche tool which is especially popular among social media professionals,
tech savvy marketers, geeks and journalists.

All of them are using it in a very professional context...
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A final tweet to end this piece with: 'Everybody uses Twitter now, thanks to
Oprah' :-)
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What are reasons for you to start following other
twitter people?

hash: #TwitterStudyQ7

People start following other people for 3 main reasons: '@vincedaenen:
follows people who make him 1. curious 2. smile 3. wonder'. Nice summary
of the answers on our 'Tweet of the Day'!

Having a common interest with OR being able to make someone smile for a
few seconds seem to be very important... But, being inspiring and sharing
interesting thoughts and links stay the most important.

Our participants also admit that they delete people out of their folowing-
list from time to time because they are not as interesting as they thought.
You need to be able to learn from your followers seems to be the credo!
People follow other tweeps who are able to function as their filter for online
content: '@colinhopemurray: Follow people on Twitter because they spend
more time browsing on Twitter than I do - and they act as a conduit'.

Most of our participants do not have a real life connection with the large

majority of their followers. They get to know them via tweets of other
people (RT's, @-replies, #followfriday, ...).
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What brands are doing a great job on Twitter and
why?

hash: #TwitterStudyQ8

If we ask our community which brands they follow and why
(#TwitterStudyQ8), a lot of people answer that they do not follow a lot of
brands at all: 'gelcock: no idea don't follow brands, what would be the
point?'.

It seems like personal brands are far more important on Twitter than
'real' brands! Gurus in a certain domain, founders or CEO's of big companies
and celebrities are the most popular once.

Brands that are mentioned are MTV, Proxis and KFC (especially for their
promotions or couponing actions via Twitter). Also Google, Apple and
Twitter itself are in the list of brands that are doing a good job on Twitter
because of the quality and usefulness of their tweets: '@barbara_b: The
only brand I follow (so far) is Proxis. They tweet promotions: easier than going
to the site & faster than a newsletter'.

Most of our participants seem to be afraid that brands will 'spam’' them
like they do via other online and offline media. It looks a bit like brands
will have a hard time, when they want to attract followers on Twitter and have
real impact there. Relevant/useful content is the one and only king on
Twitter!
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Question

What are do's and don'ts for a brand on Twitter?

hash: #TwitterStudyQ9

Do's and don'ts for a brand acting on Twitter are (#TwitterStudyQ9):

- advertisement
lisben,__,, " atomated

followers

DO'S:
- Listen
o Crowd source! Use Twitter to know what's on people's minds and
to get inspired.
o Ask questions, ask people for their opinion on what you are
working on.

- Talk
o Share exclusive information.
o Share relevant/interesting thoughts and links.
- And do it in a personal way!
Act like a human!
Communicate on a personal level.
Reply to complaints.
Respond fast.

©O O 0O

DON'TS:
- Spamming your followers
o Don't repeat the same message over and over again!
- Making use of automated tweets
o Don't see Twitter as just an extra stream of communication!
o Don't see it as the next big thing for distributing your
advertisements.
- Bashing on competitors
o It will never work out!
- Focusing on attracting as much followers as possible
o Remember: on Twitter it's not about broadcasting, it's about
being conversational!
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Question

What could cause that you quit with Twitter?

hash: #TwitterStudyQ10

- Ifit's not free anymore;

- If there are too much commercial tweets;

- If there is too much spam on the platform;

- If people stop tweeting interesting news and links;
- If something better comes out!

It seems like Twitter will have a hard job in selling premium services to its
users (and to brands). Both in terms of functionalities as in terms of selling
advertisement on the platform.

And when there is something new and better or when the functionality of
tweeting is integrated in an existing - more popular - service, a lot of users will
quit and join the new kid on the block:

'If something better comes along, peeps start leaving. One can only use a few social
networks and there is already Facebook & LinkedIn'

Remember what we said about what could happen if a platform like LinkedIn is
copying the Twitter model and integrates it in its offering!

But for some of our participants, only 'a huge meteor that destroys planet
earth’ can stop them from tweeting! J
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Tom De Ruyck (Senior ForwaR&D Lab Consultant): “A couple of years ago everyone suddenly
had a blog to share their personal thoughts with friends/family and the rest of the world. Today we
see that these kinds of blogs are disappearing one by one. It takes several hours a day to update
this kind of blog for only a handful of readers. The big blogs with several tens of thousands of
readers will continue to exit and are updated by a professional team of online journalists. Twitter is
a new phenomenon in the making, sharing highly personal thoughts in 140 characters from
anywhere you want and without too much effort. In other words, Microblogging is the new, more
efficient version of the amateur blog for users.”

Contact:

Tom De Ruyck

Senior ForwaR&D Lab Consultant
InSites Consulting
tom.deruyck@InSites.eu

T+329 269 14 07 | M +32 497 885 882

InSites Consulting

InSites Consulting is a leading marketing research company in the field of online market research with a strong
international position. It was established as a spin-off of the Vlerick Leuven Gent Management School. Via an
online panel comprising more than 2,000,000 panel members spread over 25 European countries, both
quantitative and qualitative online marketing research is carried out. The head office in Ghent has 75 highly-
skilled and experienced employees. InSites Consulting stands for: expertise and consulting, driven by
innovation, excellent customer service and quality-oriented. . More information on www.insites.eu and our
blog http://blog.insites.be
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